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Online and mobile banking

% of intermnet users who do online banking vs. the % of celf phone owners who use
mobife banking
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Source: Pew Research Center’s Internet & American Life Tracking and Omnibus

Surveys, 2000-2013. Margin of error for results based on internet usersis +/- 2.5

percentage points and +/- 3.8 percentage points for results based on cell phone
owners.
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HOW MANY CARDS DOES THE AVERAGE AMERICAN

HAVE?

None |1-2 |3-4 |56 |7+ |Mean Mean (card
(incl. owners only)
those
with
none)

2014 | 29% [33% | 18% | 9% | 7% 2.6 3.7
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2008 | 22% | 35% | 22% | 11% | 9% 2.9 3.7
2006 | 20% | 35% | 23% | 11% | 8% 2.9 3.6
2004 | 21% | 33% | 25% | 11% | 8% 2.9 3.6
2002 | 17% | 35% | 23% | 12% | 11% 3.3 4
2001 | 22% | 33% | 23% | 11% | 9% 3.1 4

Source: Gallup

Read more: http://www.creditcards.com/credit-card-news/ownership-statistics-
charts-1276.php#ixzz3yWbY4RYO
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What are the main benefits your business hopesto
achieve using CRM?

Improve customer service
Improve customer satisfaction
Improve customer retention
Increase sales

Generate new business

Ability to share & distribute data
Market products & services more
Improve market intelligence
Manage customer renewals
Reduce costs

All of these
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"Having a competitive advantage is like having a gun in a knife fight" (*)
Michael Porter
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